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Why is organic farming so important for India and other developing
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Helps 400 Farmers broducts further encouraged the | | ANdhra Pradesh’s Poosarlapadu Organic
Build Successful farmers. Last, organic farming push for chemical- village

improved their health and reduced fr ee farming inspire N Poosarlapadu village is a small
Organic Food Brand medical expenditure. & 5 coastal village in in Srikakulam
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For several people, this has been District of Andhra P . Most
a time to reconnect with their The State government will of the women in the village are
roots and also become farmers. require about Rs 150 members of a self-help group
An engineer hailing from Andhra billion over the next few and their primary occupation is

Pradesh, the decision to return After adopting the CMSA method, years till 2024 to achieve agriculture. The average

to his hometown happened way farmers have reduced their cost of its goal. landholding in the village is

before the pandemic. cultivation, without any loss of approximately 1.68 acres and
P productivity. The reduced use of Wayank Aggarval f v PP y

chemical has also improved the Sl farmers mostly cultivate rice,
opportunity in the US and return quality of the product. After chillies, green gram, black gram
to Guntur, Andhra Pradesh led to witnessing the visible effects in & ] and vegetables. Poosarlapadu
their output, most farmers adopte! was one of the first villages to

, CMSA in the village. The additional
Qarmers Producer Company J prnnps due also encotraced \adopt Community /

In fact, his decision to quit a job

the creation of the Yazali

Only State In the country to have Exclusive TV Programs & Great Media

Support to Promote Organic Farming henceforth Creating Consumer Awareness
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Organics - Market Scenario
Organic Agriculture has seen a significant growth in India, especially in the

last 8-10 years. The area under organic farming with certification has grown from
42,000 ha during 20004 t0 9,11,000 ha in 2016.

The markets for organic products are growing faster with the global de-
mand increasing at 20-25% p.a (and India’'s markets growing at even 40-50%). The
worldwide sales crossed US $ 80 Billion and are expected to reach US $ 100 billion
by 2017. The trade estimate in India shows that the market for organic products
has crossed Rs.45000 crores (exports at Rs.3500 crore and domestic markets at
Rs.1000 crores). The market in India will touch Rs.1 0000 crores (USD 1.50 billion)
by 2020.

India produced around 1.35 million Mt of certified organic products whichin-
cludes all varieties of food products namely Sugarcane, Oil Seeds, Cereals & Millets,
Cotton, etc, The production is not limited to the edible sector but also produce
organic Cotton fiber, Functional Food products, etc.

Exports
The total volume of export during 2015-16 was 263687 MT. the organic

food export realization was around 298 million USD. Organic products are exported
to European Union, US, Canada Switzerland, Korea, Australia, New Zealand, South
East Asian countries, Middle East, Africa etc.

Organically Cultivated crops

Cereals (Paddy, Maize) Farmers, FPOs, Producers

Millets (Sorghum, Foxtail, Finger, Brands Organizations

Kodo, Bajra, Barnyard, Browntop) Health Consicious Consumers

Pulses (Redgram, Blackgram, Green-

Retailers, Buyers, Sellers, Distributors
gram, Brownchana)

Govt Agencies & Departments
Sweetners (Jaggery, Sugar, Honey)

Chefs, Caterers
Horticulture Crops (Mango,

Cashew, Banana, Gauva, Papaya, Eminet Speakers & Promoters
Sweetlime) Ecoprenuers, Agriprenuers & Aspirants
Spices (Turmeric, Redchilli, Balck-
pepper)

Beverages (Coffee, Tea & others)

Farm Inputs (Bio-fertilizers, Cow
Based Inputs)




)

Bhoomi Organics

Our Last Two Editions Of Organic
Mahotsav Had Garnered Huge
Crowds on all Days of Event & Act-
ed as Catalyst for Promoting Organic
Practices & Organica Food to all
Sections of Society in the Region.

ﬂ\l

% K.’ | ! Our Exclusive B2B meets are Ded-
icated & Result Oriented. We Had
Worked on Market linkages & All the
Exhibiter had at least one or more
Business Partners established

® Qver 60 Stalls ® Unparalleled Media Coverage
e 25000 Visitors ® Sucessful Marketlinkages

: e\l
e Professional Event Management e State of Art Facilities
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Bhoomi Organics

Stalls
3x3 Sq. Mtrs

Customised Fabrica-
tion (for Branding)

B2B Lounge
For 3 Days

All Stages of Supply Chain

Farmer’s
Pavillion

Saperate Space

Support for Market Linkages

Knowledge Partner

ORGANIC MAHOTSAV - 2022

Seminars/
Conference

Eminent Speakers

Informative & Result Oreinted

Workshops
For

Farmers, FPOs

Consumers & Retailers

State’s
Pavilion

Policy Makers

=3

Allied Govt Bodies

Exclusive Organic
Food Court

100% Organic Menu

Authentic & Traditional

For Stalls - Contact:
0866-297 5555
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ORGANIC MAHOTSAV - 2022

Event Organized by
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Bhoomi Organics

(A Unit of Sriyam Naturals)

Supported by

TV Partner

A-CONVENTION CENTER
Location Map

Knowledge Partner

ICCOA

For Bookings
0866 2975555
7075427666,

93470 15687
www.organicmahotsav.com



